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Distributor to bring its fi rst TV and hi-fi  vendor partner to market
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Synnex has appointed Senzu to kick-start its AV market 
plans. 

Senzu is a consorti um of a number of Taiwan, Korea 
and Chinese vendors, off ering the market a range of 
LCD/ LED TVs, mini Hi-Fi units, set-top boxes and Blu 
Ray/DVD players. Synnex product division manager, 
Darren Tan, said the distributor saw a big opportunity 
in the second ti er AV space. 

Tier-one players, such as Samsung and Panasonic, already have established logisti cs, but 
there are few second-ti er vendors with a stable presence in the market, he claimed. 

Initi ally, Synnex will be distributi ng to a small number of retail partners including Clive 
Peeters, Retail Adventures and Retravision in Western Australia. The short-term goal will be 
to expand to additi onal retailers. 

The AV space will be a strong complement for the distributor’s established IT and consumer 
electronics, which showed strong results in the region in February.

“We’re not initi ally looking for additi onal partners in the AV space, although if the oppor-
tunity comes along, we’re discuss it. There is strong opportunity for logisti cs support in this 
space – products are typically bulky boxes,” Tan said. 

Senzu has appointed Ziad Yaacoub as its Australian sales manager to drive its local market 
strategy, as well as grow its in-house sales team. In a statement, he claimed Synnex’s strong 
relati onships in the retail space would give it the ability to launch Senzu products success-
fully in a highly competi ti ve market. 
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